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Akademische Arbeit aus dem Jahr 2012 im Fachbereich BWL - Marketing, Unternehmenskommunikation,
CRM, Marktforschung, Social Media, , Sprache: Deutsch, Abstract: In dieser Arbeit wird der Begriff des
ökologischen Marketings definiert und der ökologisch ausgerichtete Marketing-Mix erläutert. Darüber
hinaus werden Wirkungen und Konzepte des Öko-Marketings erklärt.

Das ökologische Marketing und das nachhaltige Marketing werden oftmals in ihrer Begrifflichkeit gleich
verwendet, jedoch unterscheiden sich deren Ziele. Ökologisches Marketing knüpft sehr an das neue St.
Galler Management-Modell und die damit verbundenen CSR-Maßnahmen an, da es sich an der strategischen
Gesamtausrichtung eines Unternehmens orientiert.

Ökologisches Marketing kann als ein Teil des Umweltmanagements eines Unternehmens beschrieben
werden. Es ist dahin ausgerichtet „in allen Phasen des Produkt- beziehungsweise
Wertschöpfungslebenszyklus unter wirtschaftlichen Bedingungen für eine dauerhafte, über die gesetzten und
sozialen Normen hinausgehende Verringerungen beziehungsweise Vermeidungen von schädlichen
Belastungen der Umwelt zu sorgen“ (Balderjahn, 2004, S. 39 f.).

Zunächst ist es für ein Unternehmen wichtig, strategisch grundlegende Entscheidungen bezogen auf die
ökologischen Produkte und deren Marktanteil zu treffen. Vor allem die Positionierung dieser Produkte ist
entscheidend, denn je besser und strategischer die Positionierung ist, umso mehr kann die Zielgruppe erreicht
werden. Auch ist das Vorhandensein der richtigen ökologischen Wettbewerbsstrategie von großer
Bedeutung.
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From reader reviews:

James Marcus:

Why don't make it to become your habit? Right now, try to ready your time to do the important act, like
looking for your favorite publication and reading a reserve. Beside you can solve your trouble; you can add
your knowledge by the reserve entitled Das Ökologische Marketing. Definition und Begriffseinordnung
(German Edition). Try to make book Das Ökologische Marketing. Definition und Begriffseinordnung
(German Edition) as your friend. It means that it can for being your friend when you feel alone and beside
that of course make you smarter than ever before. Yeah, it is very fortuned to suit your needs. The book
makes you a lot more confidence because you can know anything by the book. So , we need to make new
experience and also knowledge with this book.

Mark Hoffman:

Information is provisions for anyone to get better life, information nowadays can get by anyone from
everywhere. The information can be a understanding or any news even restricted. What people must be
consider any time those information which is in the former life are hard to be find than now is taking
seriously which one is acceptable to believe or which one the particular resource are convinced. If you get
the unstable resource then you get it as your main information you will have huge disadvantage for you. All
of those possibilities will not happen throughout you if you take Das Ökologische Marketing. Definition und
Begriffseinordnung (German Edition) as the daily resource information.

Fanny Rutledge:

Reading a book can be one of a lot of exercise that everyone in the world enjoys. Do you like reading book
consequently. There are a lot of reasons why people fantastic. First reading a publication will give you a lot
of new info. When you read a publication you will get new information since book is one of many ways to
share the information or maybe their idea. Second, reading through a book will make anyone more
imaginative. When you looking at a book especially tale fantasy book the author will bring one to imagine
the story how the characters do it anything. Third, you could share your knowledge to some others. When
you read this Das Ökologische Marketing. Definition und Begriffseinordnung (German Edition), you may
tells your family, friends in addition to soon about yours book. Your knowledge can inspire different ones,
make them reading a publication.

Jason Faria:

What is your hobby? Have you heard that question when you got learners? We believe that that concern was
given by teacher to the students. Many kinds of hobby, Everybody has different hobby. So you know that
little person including reading or as reading become their hobby. You must know that reading is very
important as well as book as to be the matter. Book is important thing to increase you knowledge, except
your own personal teacher or lecturer. You get good news or update concerning something by book.



Different categories of books that can you decide to try be your object. One of them is niagra Das
Ökologische Marketing. Definition und Begriffseinordnung (German Edition).
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