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This exceptional new text offers an up-to-date and integrated approach to communication law. Written by
two practicing attorneys with extensive experience teaching the communication law course, Law for
Advertising, Broadcasting, Journalism, and Public Relations covers the areas of communication law
essential and most relevant for readers throughout the communication curriculum. Its integrated approach
will serve students and practitionersin advertising and public relations as well as those in journalism and
electronic media

Providing background to help readers understand legal concepts, this comprehensive communication law text
includes an introduction to the legal system; coverslegal procedures, structures, and jurisdictions; discusses
the First Amendment and electronic media regulations; and considersissues of access. Additional material
includes: *intellectual property law; * employment and agency law, with explanations of how these laws
create obligations for mass communication professionals and their employees; * commercial communication
laws; and * special laws and regulations that impact reporters, public relations practitioners, and advertisers
who deal with stock sales.

Special features of this text include:

*Magic Words and Phrases--defining legal terms;

*Cases--illustrating key pointsin each chapter;

* Practice Notes--highlighting points of particular interest to professional media practices;
*Instructions on finding and briefing cases, with a sample brief; and

*Examples of legal documents and jury instructions.

Thistext isintended as an introduction to communication law for students and practitioners in mass
communication, journalism, advertising, broadcasting, telecommunications, and public relations.
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From reader reviews:
Stephen Ziegler:

Now aday people that Living in the erawhere everything reachable by match the internet and the resources
included can be true or not call for people to be aware of each data they get. How many people to be smart in
obtaining any information nowadays? Of course the solution is reading a book. Looking at a book can help
persons out of this uncertainty Information specially this Law for Advertising, Broadcasting, Journalism, and
Public Relations: Law for Advertising, Broadcasting, Journalism, and Public Relations (Routledge
Communication Series) book because this book offers you rich info and knowledge. Of course the datain
this book hundred % guarantees there is no doubt in it you may already know.

Larry Brackett:

Reading a book can be one of alot of action that everyone in the world likes. Do you like reading book
therefore. There are alot of reasons why people like it. First reading a publication will give you alot of new
info. When you read a e-book you will get new information since book is one of a number of waysto share
the information or their idea. Second, reading a book will make an individual more imaginative. When you
studying a book especialy fictional works book the author will bring you to definitely imagine the story how
the figures do it anything. Third, it is possible to share your knowledge to some others. When you read this
Law for Advertising, Broadcasting, Journalism, and Public Relations: Law for Advertising, Broadcasting,
Journalism, and Public Relations (Routledge Communication Series), it is possible to tells your family,
friends in addition to soon about yours e-book. Y our knowledge can inspire the others, make them reading a
reserve.

Jerry Raminez:

The book untitled Law for Advertising, Broadcasting, Journalism, and Public Relations: Law for
Advertising, Broadcasting, Journalism, and Public Relations (Routledge Communication Series) contain alot
of information on the item. The writer explains her idea with easy technique. The language is very
straightforward all the people, so do definitely not worry, you can easy to read it. The book was published by
famous author. The author gives you in the new age of literary works. It is possible to read this book because
you can please read on your smart phone, or model, so you can read the book throughout anywhere and
anytime. If you want to buy the e-book, you can available their official web-site along with order it. Have a
nice go through.

Pearl| Norris:

E-book is one of source of information. We can add our knowledge from it. Not only for students but in
addition native or citizen need book to know the upgrade information of year to help year. Aswe know those
textbooks have many advantages. Beside most of us add our knowledge, can bring us to around the world.



With the book Law for Advertising, Broadcasting, Journalism, and Public Relations. Law for Advertising,
Broadcasting, Journalism, and Public Relations (Routledge Communication Series) we can get more
advantage. Don't one to be creative people? To become creative person must love to read a book. Just choose
the best book that acceptable with your aim. Don't be doubt to change your life by this book Law for
Advertising, Broadcasting, Journalism, and Public Relations: Law for Advertising, Broadcasting, Journalism,
and Public Relations (Routledge Communication Series). Y ou can more desirable than now.
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